
Curriculum Overview
In the EIF, Ofsted set out a conception of a quality curriculum, understanding that curriculum is different from pedagogy. This is based on both
the Ofsted review of existing research and their own curriculum research programme. Ofsted define progress in curricular terms as knowing
more and remembering more, so a curriculum needs to carefully plan for that progress by considering the building blocks and
sequence in each subject. Curriculum is about what teachers teach and when, and what pupils learn.

Subject overview: Business Studies

THE VISION - KNOWLEDGE & SKILLS FOR ENTERPRISE

SYNOPSIS:

THEMES: (KNOWLEDGE AND SKILLS ARE SEQUENTIAL & HIERARCHICAL ACROSS KEY STAGES; PREPARING STUDENTS FOR THE WORLD OF ENTERPRISE)
- PROMOTION  (KS 4) / DEVELOPING MARKETING CAMPAIGNS & DIGITAL MARKETING (KS5)
- FINANCE (KS 4) PERSONAL & BUSINESS FINANCE ( KS 5)
- PLANNING & PITCHING A BUSINESS IDEA (KS4) / MANAGING AN EVENT (KS 5)
- RECRUITMENT & SELECTION (KS 5)
- INTERNATIONAL BUS / PRINCIPLES OF MANAGEMENT ( KS5)

SKILLS EXAMPLE:   ABILITY TO PREPARE, INTERPRET & ANALYSE FINANCIAL ACCOUNTS / BUSINESS PERFORMANCE
ABILITY TO PREPARE BUSINESS PLANS, PITCH BUSINESS IDEAS, START AN ENTERPRISE
REPORT WRITING

KNOWLEDGE CONSTELLATION : SEE CURRICULUM PLANNING TABLE BELOW

Curriculum Intent:

“A curriculum that is ambitious and designed to give all pupils, particularly disadvantaged pupils and including pupils with SEND, the knowledge and cultural capital they
need to succeed in life”.  This intent has been the overarching motif which has led many of our ex students to launch into enterprise following the rich business curriculum
provided. Examples include- Owner of Pho Lounge,  Here is Richard etc. Our students are being prepared for a future world where they may need to create their own jobs or
have diversified income streams.

In Business Studies, we aim to stimulate our learners to find out more about enterprise and entrepreneurship.The guiding principles behind Business Studies are to give all our



students an understanding of key economic and business issues that individuals and organisations face in an ever-changing world. We want our pupils to gain strong subject
knowledge, understand and apply key exam skills and have the necessary skills for future employment of further study.   They will learn about the ideas, mindsets and
successes of enterprises and entrepreneurs. This includes learning about planning, finance, including cash flows, and how to take a product to market. Our students will
develop an idea for a small enterprise of their own and plan how best to set it up and fund it. The intention is that our learners will work with others in order to run a small
enterprise, using your knowledge and building your entrepreneurial skills. During the course they will also develop important skills that are useful in any industry, such as
problem-solving, decision-making, innovation, project management, team working and communication.
We aim to create lessons that encourage students to engage with the business world, while ensuring the curriculum covers the breadth and depth of knowledge required to do
this academically. We will ensure breadth and depth by studying six different key aspects of business behaviour. Students should be enthused by expertise, enthusiasm and a
variety of teaching strategies used by the staff. The school values integrating into the curriculum in a number of ways to exploring topics like Business Ethics and Employment
laws and group work tasks and challenges like recruitment role plays, which enable students to put these values into action. Cultural capital is an integral part of the subject as
we engage with broad political, economic, social, and technological cultural contexts and how they influence different types of business and covid permitting achieved through
visits and guest speakers.

“The curriculum is coherently planned and sequenced towards cumulatively sufficient knowledge and skills for future learning and employment.”

In Business Studies we plan for students to understand Business Studies requires students to draw on the knowledge and understanding to:  use business terminology to
identify and explain business activity  apply business concepts to familiar and unfamiliar contexts  develop problem-solving and decision-making skills relevant to business
investigate, analyse and evaluate business opportunities and issues  make justified decisions using both qualitative and quantitative data including its selection, interpretation,
analysis and evaluation, and the application of appropriate quantitative skills. .We aim to instil skills and knowledge that will help students in further education and work,
through learning directly about how businesses operate and practising key entrepreneurial skills in several contexts. They will learn how to be effective communicators in both
written work and through presentations. Our course meets the needs of our students through an engaging and challenging curriculum. We will review the course annually
through analysis of results.
“The curriculum is successfully adapted, designed or developed to be ambitious and meet the needs of pupils with SEND, developing their knowledge, skills and abilities to
apply what they know and can do with increasing fluency and independence”

In Business Studies we are fully inclusive. We use a range of strategies for SEND students to be able to access and progress through the full curriculum. All students in class
are taught the full curriculum. Specific strategies are shown below. Business Studies is a mixed ability option and high expectations are fundamental to the department. All
pupils should be appropriately challenged irrespective of their ability, with differentiation through a student centred approach with a variety of appropriate activities. We intend to
close the gap between disadvantaged /minority students and non-disadvantaged/non-minority students by having high expectations, but intervening when appropriate.



Curriculum Planning:

Year: 10 GCSE Aut Spr Sum

Students’ starting point Key Stage 3 Literacy
● Write accurately, fluently, effectively and at

length for information through:  writing for a
wide range of purposes and audiences

● Formal summarising and organising
material, and supporting ideas and
arguments with any necessary factual detail
applying their growing knowledge of
vocabulary, grammar and text structure to
their writing

Key Stage 3 Numeracy
● Can solve problems by applying their

mathematics to a variety of routine and
non-routine problems with increasing
sophistication, including breaking down
problems into a series of simpler steps and
persevering in seeking solutions

Theme 1: Investigating small business
● Topic 1.1 Enterprise and

entrepreneurship
● Topic 1.2 Spotting a business

opportunity

Theme 1: Investigating small business
● Topic 1.1 Enterprise and

entrepreneurship
● Topic 1.2 Spotting a business

opportunity
● Topic 1.3 Putting a business

idea into practice
● Topic 1.4 Making the business

effective

Big concepts to learn Theme 1: Investigating small business

Topic 1.1 Enterprise and entrepreneurship:
students are introduced to the dynamic nature of
business in relation to how and why business
ideas come about. They also explore the impact
of risk and reward on business activity and the
role of entrepreneurship

Topic 1.2 Spotting a business opportunity:
students will explore how new and small
businesses identify opportunities through
understanding customer needs and conducting
market research. They will also focus on
understanding the competition.

Topic 1.3 Putting a business idea into practice:
this topic focuses on making a business idea
happen through identifying aims and objectives
and concentrating on the financial aspects.

Topic 1.4 Making the business effective:

Theme 1: Investigating small business

● Topic 1.3 Putting a business
idea into practice

● Topic 1.4 Making the business
effective

● Topic 1.5 Understanding
external influences on business

Theme 1: Investigating small business

● Topic 1.5 Understanding
external influences on
business

Revision of whole of Theme 1
Theme 1: Investigating small business

● Topic 1.1 Enterprise and
entrepreneurship

● Topic 1.2 Spotting a business
opportunity

● Topic 1.3 Putting a business
idea into practice

● Topic 1.4 Making the business
effective

● Topic 1.5 Understanding
external influences on
business



students will explore a range of factors that
impact on the success of the business, including
location, the marketing mix and the business
plan.

Topic 1.5 Understanding external influences on
business: students are introduced to a range of
factors, many of which are outside of the
immediate control of the business, such as
stakeholders, technology, legislation and the
economy. Students will explore how businesses
respond to these influences.



Hierarchy and sequence of
constellation knowledge
(what will be taught and
when)
Include progress tasks

Topic 1.1 Enterprise and entrepreneurship
1.1.1 The dynamic nature of business
1.1.2 Risk and reward
1.1.3 The role of business enterprise
Progress task - Marking & Feedback

Topic 1.2 Spotting a business opportunity
1.2.1 Customer needs
1.2.2 Market research
1.2.3 Market segmentation
1.2.4 The competitive environment
Progress task - Marking & Feedback

Topic 1.3 Putting a business idea
into practice
1.3.1 Business aims and objectives
1.3.2 Business revenues, costs and
profits
1.3.3 Cash and cash-flow
1.3.4 Sources of business finance
Progress task - Marking & Feedback

Topic 1.4 Making the business
effective
1.4.1 The options for start-up and small
businesses
1.4.2 Business location
1.4.3 The marketing mix
1.4.4 Business plans
Progress task - Marking & Feedback

Topic 1.5 Understanding external
influences on business
1.5.1 Business stakeholders
1.5.2 Technology and business
1.5.4 The economy and business
1.5.5 External influences
Progress task - Marking & Feedback

REVISION

Revision of whole of Theme 1
Theme 1: Investigating small business

● Topic 1.1 Enterprise and
entrepreneurship

● Topic 1.2 Spotting a business
opportunity

● Topic 1.3 Putting a business
idea into practice

● Topic 1.4 Making the business
effective

● Topic 1.5 Understanding
external influences on
business

End of Year Assessment- Marking &
Feedback



End of term Curriculum
Overview Review

Learners were able to complete Topics 1 & 2:
- Topic 1.1 Enterprise and

entrepreneurship
- Topic 1.2 Spotting a business

opportunity

Progress check tasks on topics learnt scheduled
as outlined on learning checkpoints for each
topic

Learners were able to complete Topics 3
& 4:

- Topic 1.3 Putting a business
idea into practice

- Topic 1.4 Making the business
effective

Progress check tasks on topics learnt
scheduled as outlined on learning
checkpoints for each topic

Learners were able to complete Topics
5:

- Topic 1.5 Understanding
external influences on
business

Progress check tasks on topics learnt
scheduled as outlined on learning
checkpoints for each topic

Adaptations for SEND ● 1-2-1 teacher support breaking down
concepts from concrete to abstract

● Exemplar / Practice BLT +2 answers
● Knowledge keywords per time
● Use of Graduated Approach for timely

intervention

● T & L support resources
uploaded in google classroom

Continue best practices from Aut 2
● 1-2-1 teacher support breaking

down concepts from concrete
to abstract

● Exemplar / Practice  BLT + 2
Knowledge keywords per time

● Use of Graduated Approach for
timely intervention

● T & L support resources
uploaded in google classroom

Continue best practices from Spr 2
● 1-2-1 teacher support

breaking down concepts from
concrete to abstract

● Exemplar / Practice BLT + 2
answers

● Knowledge keywords per time
● Use of Graduated Approach

for timely intervention

Opportunities to embed
Anti-racism

● Promotion showcasing black
people/themes, marketing executives,
producers as applicable

● Review black target markets/black
pound/ market segmentation impacting
black persons

● Use of past students of BAME
background  business people
as case studies/ examples

Continue strategies from Aut 2:
● Promotion showcasing black

people/themes, marketing
executives, producers as
applicable

● Review black target
markets/black pound/market
segmentation impacting black
persons

● Use of past students of BAME
background  business people
as case studies/ examples

Continue strategies from Spr 2:
● Dragon’s Den showing black

people planning /pitching
enterprise

Opportunities to embed
Anti-sexism

● Promotion showcasing women/ female
themes, marketing executives,
producers as applicable

● Review female target markets/ market
segmentation impacting black persons

● Promotion showcasing women/
female themes, marketing
executives, producers as
applicable

● Review female target markets/
market segmentation impacting
black persons

● Promotion showcasing
women/ female themes, as
entrepreneurs

Opportunities to challenge ● Highlighting Muslim entrepreneurs /
case studies e.g Dangote Enterprises

Best practices b/f from aut
● Highlighting Muslim

● Highlighting Muslim
entrepreneurs / case studies



Islamophobia or
homophobia

● Students able to choose LGBTQ+
business role models in research log
appendices

entrepreneurs / case studies
e.g cultural diverse
representation

● Students able to choose
LGBTQ+ business role models
in research log appendices

● Students able to choose
LGBTQ+ business role
models in research log
appendices

Curriculum Consultants Idris, Ibrahim, Ayub, Munasar, Hedigildo,
Garbel, Meleah, Shane, Rina-Lee
- More computer based work / practical

team work
- Add resources on to google classroom

for us when we miss lessons
- Would like to learn more practical ways

to set up a business including how to
create websites

Not reviewed Spr 1

Cultural
Capital/Careers/Cross
Curricular links / SMSC

● Liaise with past students working in
marketing/finance

● Links to careers in marketing and
finance

● Links to mathematics -
percentages/equations/graphs

● Liaise with past students
working in marketing/finance

● Links to careers in marketing
and finance

● Links to mathematics -
percentages/equations/graphs

● Here with Richard (ex student
as entrepreneur)

Opportunities to embed
academic texts

● Use of contemporary reading texts-
Articles, Newspaper reviews
https://globalgeek.ca/wp-content/uploa
ds/2021/03/The-Times-100-Business-C
ase-Studies.pdf

● Highlighting use of 2 tier and 3 tier
words in business vocabulary.

● Teaching BLT + 2 skills
● Use of Predict, Clarify & Summarise

techniques to reading subject texts
● Use of whole school approach:

‘Marking of Business case study texts
(e.g with sticky notes) with questions,
vocabulary, and modelling to students
how to make note of abstract concepts
and link to own prior concrete
knowledge.

● Use of command word sheets,
glossary or abridging the text for SEND

On going use of best practices
● Use of contemporary reading

texts- Articles, Newspaper
reviews

● Highlighting use of 2 tier and 3
tier words in business
vocabulary.

● Teaching BLT + 2 skills
● Use of Predict, Clarify &

Summarise techniques to
reading subject texts

● Use of whole school approach:
‘Marking of Business case
study texts (e.g with sticky
notes) with questions,
vocabulary, and modelling to
students how to make note of
abstract concepts and link to
own prior concrete knowledge.

● Use of command word sheets,

Ongoing use of best practices
● Use of contemporary reading

texts- Articles, Newspaper
reviews

● Highlighting use of 2 tier and 3
tier words in business
vocabulary.

● Teaching BLT + 2 skills
● Use of Predict, Clarify &

Summarise techniques to
reading subject texts

● Use of whole school
approach: ‘Marking of
Business case study texts (e.g
with sticky notes) with
questions, vocabulary, and
modelling to students how to
make note of abstract
concepts and link to own prior
concrete knowledge.

https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf


where appropriate glossary or abridging the text
for SEND where appropriate

● Use of command word
sheets, glossary or abridging
the text for SEND where
appropriate

Students end point
(inc. assessment focus Aut
2 & Sum 2)

Assessment Checkpoint / Intervention
opportunities

Assessment Checkpoint / Intervention
opportunities

End of year assessment

Year: 11 BTEC Enterprise Aut Spr Sum

Students’ starting point Component 3: Promotion and Finance for
Enterprise
AO1 Demonstrate knowledge and
understanding of elements of promotion and
financial records
AO2 Interpret and use promotional and financial
information in relation to a given enterprise
AO3 Make connections between different
factors influencing a given enterprise
AO4 Be able to advise and provide
recommendations to a given enterprise on ways
to improve its performance

Component 2: Coursework Unit
A Explore ideas and plan for a
micro-enterprise activity
B Pitch a micro-enterprise activity

Component 1: Exploring Enterprises
A Examine the characteristics of
enterprises
B Explore how market research helps
enterprises to meet customer needs and
understand competitor behaviour

Big concepts to learn Rationale: Comp 3 Exam was undertaken end
of Year 10 with resit opportunities available in
May 2023 as the finance components such as
Costs, Revenue, Profit, Breakeven and Cash
Flow forecasts enable a comprehensive
understanding of business plan preparation
Component 2: Coursework Unit
A Explore ideas and plan for a micro-enterprise

Component 2: Finishing Coursework

C Review own pitch for a
micro-enterprise activity.

Starting Component 1: Exploring Enterprises
A Examine the characteristics of
enterprises

Component 1: Exploring Enterprises
A Examine the characteristics of
enterprises
B Explore how market research helps
enterprises to meet customer needs and
understand competitor behaviour



activity
B Pitch a micro-enterprise activity
C Review own pitch for a micro-enterprise
activity.

B Explore how market research helps
enterprises to meet customer needs and
understand competitor behaviour
C Investigate the factors that contribute
to the success of an enterprise

Hierarchy and sequence of
constellation knowledge
(what will be taught and
when)
Include progress tasks

A1 Generating ideas for a micro-enterprise
activity

Research Log/Appendices:
1- Investigating Famous Entrepreneurs
2- Investigating Coca-Cola
3- Businesses Impacted by Covid
4- Mood Board of 10 Business Ideas from all
over the world
5- The Great Logo Quiz
6- Introduction to Top 3 Business Ideas
7 Business Ideas 1, 2 & 3: Research of 4Ps of
three main competitors
8- Resources to run Business ideas 1, 2 & 3
9- Primary Research - Questionnaires to target
audience on which of the 3 Top Ideas to run'
10- Reasons for the Success of Businesses

A2 Plan for a micro-enterprise activity
-Aims of the micro-enterprise
-Product or service to be sold
-Identifying the target market
-Methods of communication with the customer
-Resources required
-Risk assessment, and contingency plans

B1 Pitching a micro-enterprise activity
-Pitching: presenting key elements of a
business plan logically

B2 Presenting a business pitch
-Presentation skills
Communication skills

C1 Using feedback and review to identify
possible changes to the pitch
-Receive feedback from audience
-Reviewing plan and personal performance,

Learning aim A: Examine the
characteristics of enterprises

A1 What is an enterprise?
A2 Types and characteristics of SMEs
A3 The purpose of enterprises
A4 Entrepreneurs
Assignment Brief Progress task -
Marking & Feedback

Learning aim B: Explore how market
research helps enterprises to meet
customer needs and understand
competitor behaviour

B1 Customer needs
B2 Using market research to understand
customers
B3 Understanding competitors
Assignment Brief Progress task -
Marking & Feedback

Learning aim C: Investigate the factors
that contribute to the success of an
enterprise

C1 Internal factors
C2 External factors
C3 Situational analysis
C4 Measuring the success of an SME
Assignment Brief Progress task -
Marking & Feedback



reflecting on feedback gathered from others
-Recommending improvements

Adaptations for SEND ● 1-2-1 teacher support breaking down
concepts from concrete to abstract

● Exemplar / Practice  P, M, D answers
● Knowledge keywords per time
● Use of Graduated Approach for timely

intervention

Use of ongoing best practices:
● 1-2-1 teacher support breaking

down concepts from concrete
to abstract

● Exemplar / Practice  P, M, D
answers

● Knowledge keywords per time
● Use of Graduated Approach for

timely intervention
●

● Exemplar / Practice  P, M, D
answers

● Scaffolding
● Use of Graduated Approach

Opportunities to embed
Anti-racism

● Promotion showcasing black
people/themes, marketing executives,
producers as applicable

● Review black target markets/black
pound/ market segmentation impacting
black persons

● Promotion showcasing black
people/themes, marketing
executives, producers as
applicable

● Review black target
markets/black pound/ market
segmentation impacting black
persons

● BAME case
studies/entrepreneur visits

Opportunities to challenge
Islamophobia or
homophobia

● Student voice to introduce  Muslim
entrepreneurs / case studies from UK,
US, Africa & Asia

● Students able to choose LGBTQ+
business role models in research log
appendices

Best practices b/f from Aut
● Highlighting Muslim

entrepreneurs / case studies
e.g cultural diverse
representation

● Students able to choose
LGBTQ+ business role models
in research log appendices

● Highlighting Muslim
entrepreneurs / case studies

● Students able to choose
LGBTQ+ business role models
in research log appendices

Curriculum Consultants Siddiqur Rahman
Www- Doing the comp 3 exam in yr 10 was

really good as its taken pressure off in
Yr 11

- Those who enjoy Business find it easy
to revise using resources in google
classroom

- Doing the end of year Mock helped to
identify gaps

EBI - Would be good to have after school
lessons/catch up sessions in Business

- Now pandemic over would be good to
start going on trips like visiting big

Not reviewed in Spr 1 TBC



companies like
Google/Apple/Microsoft

Cultural
Capital/Careers/Cross
Curricular links / SMSC

● Liaise with past students working in
marketing/finance

● Links to careers in marketing and
finance

● Links to mathematics -
percentages/equations/graphs

● Liaise with past students
working in marketing/finance

● Links to careers in marketing
and finance

● Links to mathematics -
percentages/equations/graphs

Here with Richard (ex student as
entrepreneur)

Guest speakers/ Up my street videos

Opportunities to embed
academic texts

● Use of Predict, Clarify & Summarise
techniques to reading subject texts
https://globalgeek.ca/wp-content/uploa
ds/2021/03/The-Times-100-Business-
Case-Studies.pdf

● Use of whole school approach:
‘Marking of Business case study texts
(e.g with sticky notes) with questions,
vocabulary, and modelling to students
how to make note of abstract concepts
and link to own prior concrete
knowledge.

● Use of command word sheets,
glossary or abridging the text for
SEND where appropriate

Use of ongoing best practices
● Use of Predict, Clarify &

Summarise techniques to
reading subject texts

● Use of whole school approach:
‘Marking of Business case
study texts (e.g with sticky
notes) with questions,
vocabulary, and modelling to
students how to make note of
abstract concepts and link to
own prior concrete knowledge.

● Use of command word sheets,
glossary or abridging the text
for SEND where appropriate

Use of ongoing best practices
● Use of Predict, Clarify &

Summarise techniques to
reading subject texts

● Use of whole school approach:
‘Marking of Business case
study texts (e.g with sticky
notes) with questions,
vocabulary, and modelling to
students how to make note of
abstract concepts and link to
own prior concrete knowledge.

● Use of command word sheets,
glossary or abridging the text
for SEND where appropriate

Students end point
(inc. assessment focus Aut
2 & Sum 2)

Completion of Assignment 1 & 2: Component 2 Completion of Assignment 3:
Component 2

Completion of Assignments 1 & 2 -
Component 1

SV completion

Completion of Assignment 3-
Component 1

Year: 12 Aut Spr Sum

Students’ starting point Some: GCSE / BTEC Bus
KS 4

Unit 1 (C/W)
A Explore the features of different

Unit 1 (C/W)
A Explore the features of different

https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf


Comp 1
A Examine the characteristics of
enterprises B Explore how market
research helps enterprises to meet
customer needs and understand
competitor behaviour
C Investigate the factors that contribute
to the success of an enterprise.

Comp 2
A Explore ideas and plan for a
micro-enterprise activity
B Pitch a micro-enterprise activity
C Review own pitch for a
micro-enterprise activity.

Comp 3
AO1 Demonstrate knowledge and
understanding of elements of
promotion and financial records
AO2 Interpret and use promotional and
financial information in relation to a given
enterprise
AO3 Make connections between
different factors influencing a given
enterprise
AO4 Be able to advise and provide
recommendations to a given enterprise
on ways to improve its performance

All
GCSE Maths & English (min 4, 4)

businesses and analyse what makes
them successful
B Investigate how businesses are
organised

Unit 3
Focus on Learning Aim A & B
AO1 Demonstrate knowledge and
understanding of business and personal
finance principles, concepts, key terms,
functions and theories.
AO2 Apply knowledge and
understanding of financial issues and
accounting processes to real-life

Unit 2 (Exam)

AO1 Knowledge and understanding of
marketing principles
AO2 Analysis of  marketing information
and data, demonstrating the ability to
interpret the potential impact and
influence on marketing campaigns
AO3 Development of a marketing
campaign with appropriate justification,
synthesising ideas and evidence from
several sources to support arguments
and personal finance

businesses and analyse what makes
them successful
B Investigate how businesses are
organised

Unit 2 (Exam)
AO2  Analysis of  marketing information
and data, demonstrating the ability to
interpret the potential impact and
influence on marketing campaigns
AO3 Development of a marketing
campaign with appropriate justification,
synthesising ideas and evidence from
several sources to support arguments
and personal finance
AO4 Evaluation of evidence to make
informed judgements about how a
marketing campaign should be planned,
developed and adapted in light of
changing circumstances

Unit 3 (Exam)
Learning Aim A-F / Revision Ongoing
AO1 Demonstrate knowledge and
understanding of business and personal
finance principles, concepts, key terms,
functions and theories.
AO2 Apply knowledge and
understanding of financial issues and
accounting processes to real-life
business and personal scenarios
AO3 Analyse business and personal
financial information and data,
demonstrating the ability to interpret the
potential impact and outcome in context
AO4 Evaluate how financial information
and data can be used, and interrelate, in
order to justify conclusions related to
business and personal finance

Big concepts to learn Unit 1 Exploring Business (C/W)

● Features of successful business
● Business  are organisation
● Business external environment

Unit 1 (C/W)
● Business markets (Demand,

Supply, Price)
● Innovation & Enterprise.

Unit 2 (Exam)
Brought forward
AO2 Analyse marketing information and
data, demonstrating the ability to
interpret the potential impact and



● Business markets (Demand,
Supply, Price)

● Innovation & Enterprise.

Unit 3 Finance  (Exam)

Principles of Personal Finance
management
Principles of Business Finance
management
Application to real life business
and personal scenarios
Analysis of Financial information
and data.
Evaluation of Financial
information and data, in order to
justify conclusions related to

Business Unit 2 (Exam)

Knowledge and understanding
of marketing principles
Analysis of  marketing
information and data,
demonstrating the ability to
interpret the potential impact
and influence on marketing
campaigns
Evaluation of evidence to make
informed judgements about how
a marketing campaign should
be planned, developed and
adapted in light of changing
circumstances
Development of a marketing
campaign with appropriate
justification, synthesising ideas
and evidence from several
sources to support arguments
and personal finance

Unit 3 (Exam)
Learning Aim C-F

Principles of Business Finance
management
Application to real life business
and personal scenarios
Analysis of Financial
information and data.
Evaluation of Financial
information and data, in order
to justify conclusions related to
business and personal finance

Unit 2 (Exam)

Analysis of  marketing
information and data,
demonstrating the ability to
interpret the potential impact
and influence on marketing
campaigns
Evaluation of evidence to make
informed judgements about
how a marketing campaign
should be planned, developed
and adapted in light of
changing circumstances
Development of a marketing
campaign with appropriate
justification, synthesising ideas
and evidence from several
sources to support arguments
and personal finance

influence on marketing campaigns
AO3 Evaluate evidence to make
informed judgements about how a
marketing campaign should be planned,
developed and adapted in light of
changing circumstances
AO4 Be able to develop a marketing
campaign with appropriate justification,
synthesising ideas and evidence from
several sources to support arguments

Revision of AO1, AO2, AO3 & AO4

Unit 3 (Exam)
Learning Aim E/ Revision
Ongoing
AO1 Demonstrate knowledge and
understanding of business and personal
finance principles, concepts, key terms,
functions and theories.
AO2 Apply knowledge and
understanding of financial issues and
accounting processes to real-life
business and personal scenarios
AO3 Analyse business and personal
financial information and data,
demonstrating the ability to interpret the
potential impact and outcome in context
AO4 Evaluate how financial information
and data can be used, and interrelate, in
order to justify conclusions related to
business and personal finance

Unit 8 (C/W)

● Effective recruitment and
selection contribute to business
success

● Recruitment activity & Role play
● Reflection

Hierarchy and sequence of
constellation knowledge
(what will be taught and when)

Unit 1
A: Explore the features of different
businesses and analyse what makes
them successful

Unit 2
A: Introduction to the principles and
purposes of marketing that underpin the
creation of a rationale for a marketing

Unit 8 (C/W)
A: Examine how effective recruitment
and selection contribute to business
success



Include progress tasks A1 Features of businesses
A2 Stakeholders and their influence
A3 Effective business communications
B: Investigate how businesses are
organised
B1 Structure and organisation
B2 Aims and objectives
Progress task - Marking & Feedback
C: Examine the environment in which
businesses operate
C1 External environment
C2 Internal environment
C3 Competitive environment
C4 Situational analysis
D: Examine business markets
D1 Different market structures
D2 Relationship between demand,
supply and price
D3 Pricing and output decisions
Progress task - Marking & Feedback
E: Investigate the role and contribution of
innovation and enterprise to business
success
E1 Role of innovation and enterprise
E2 Benefits and risks associated with
innovation and enterprise
Progress task - Marking & Feedback

Unit 3
A Understand the importance of
managing personal finance
A1 Functions and role of money
A2 Different ways to pay
A3 Current accounts
A4 Managing personal finance
B Explore the personal finance sector
B1 Features of financial institutions
B2 Communicating with customers
B3 Consumer protection in relation to
personal finance
B4 Information, guidance and advice
Progress task - Marking & Feedback
C Understand the purpose of accounting
C1 Purpose of accounting
C2 Types of income
C3 Types of expenditure

campaign
A1 The role of marketing
A2 Influences on marketing activity
B Using information to develop the
rationale for a marketing campaign
B1 Purpose of researching information
to identify the needs and wants of
customers
B2 Market research methods and use
B3 Developing the rationale
Progress task - Marking & Feedback
C Planning and developing a marketing
campaign
C1 Marketing campaign activity
C2 Marketing mix
C3 The marketing campaign
C4 Appropriateness of marketing
campaign
Progress task - Marking & Feedback

Unit 3
C Understand the purpose of accounting
C1 Purpose of accounting
C2 Types of income
C3 Types of expenditure
D Select and evaluate different sources
of business finance
D1 Sources of finance
E Break-even and cash flow forecasts
E1 Cash flow forecasts
E2 Break-even analysis
F Complete statements of
comprehensive income and financial
position and
evaluate a business's performance
F1 Statement of comprehensive income
F2 Statement of financial position
F3 Measuring profitability
F4 Measuring liquidity
F5 Measuring efficiency
F6 Limitations of ratios
Progress task - Marking & Feedback

Unit 1

A1 Recruitment of staff
A2 Recruitment and selection process
A3 Ethical and legal considerations in
the recruitment process
Progress task - Marking & Feedback

B: Undertake a recruitment activity to
demonstrate the processes leading to a
successful job offer
B1 Job applications
B2 Interviews and skills
Progress task - Marking & Feedback

C: Reflect on the recruitment and
selection process and your individual
performance
C1 Review and evaluation
C2 SWOT analysis and action plan
Progress task - Marking & Feedback



D Select and evaluate different sources
of business finance
D1 Sources of finance
E Break-even and cash flow forecasts
E1 Cash flow forecasts
E2 Break-even analysis
F Complete statements of
comprehensive income and financial
position and
evaluate a business's performance
F1 Statement of comprehensive income
F2 Statement of financial position
F3 Measuring profitability
F4 Measuring liquidity
F5 Measuring efficiency
F6 Limitations of ratios
Progress task - Marking & Feedback

E: Investigate the role and contribution
of innovation and enterprise to business
success
E1 Role of innovation and enterprise
E2 Benefits and risks associated with
innovation and enterprise

Adaptations for SEND -1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time
- Use of whole school Graduated
Approach

-1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time
- Use of  whole school Graduated
Approach

-1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time
- Use of  whole school Graduated
Approach

Opportunities to embed
Anti-racism

-Showcasing black people/themes,
marketing executives, producers as
applicable
-Review black/ethnic minority contribution
to business literature

Showcasing black people/themes,
marketing executives, producers as
applicable
-Review black/ethnic minority
contribution to business literature

Showcasing black people/themes,
marketing executives, producers as
applicable
-Review black/ethnic minority
contribution to business literature

Opportunities to embed
Anti-sexism

-Showcasing female contribution to the
world of enterprise

-Showcasing female contribution to the
world of enterprise

-Showcasing female contribution to the
world of enterprise

Opportunities to challenge
Islamophobia or homophobia

-Highlighting Muslim entrepreneurs /
case studies e.g Dangote Enterprises
-Students able to choose LGBTQ+
business role models in research log
appendices

● LBTS5 Days opportunities
including continued highlighting
of Muslin / LQBTQ+
entrepreneurs

● LBTS5 Days opportunities
including continued highlighting
of Muslin / LQBTQ+
entrepreneurs

Curriculum Consultants TBC TBC



Cultural Capital/Careers/Cross
Curricular links / SMSC

-Legislation/Virtual
Banking-accounting/numeracy

-Marketing courses -UCAS prep

Opportunities to embed
academic texts

- Use of Predict, Clarify &
Summarise techniques to
reading subject texts
https://globalgeek.ca/wp-content
/uploads/2021/03/The-Times-10
0-Business-Case-Studies.pdf

- Use of recommended text book-
new set ordered, arrived and in
use

- Online case studies linked to
chosen businesses

- Incorporate whole school
reading strategies- PQCS, Infer
and Visualise in reading texts
https://docs.google.com/presen
tation/d/1iD-jGXX8xjSEtzjJ9dg
N8JbFIZnYjY-D6Ew8dQ3SfuE/
edit#slide=id.g1c449dd30b5_1_
2

Ongoing
- Incorporate whole school

reading strategies- PQCS, Infer
and Visualise in reading texts
https://docs.google.com/presen
tation/d/1iD-jGXX8xjSEtzjJ9dg
N8JbFIZnYjY-D6Ew8dQ3SfuE/
edit#slide=id.g1c449dd30b5_1_
2

Students end point
(inc. assessment focus Aut 2 &
Sum 2)

Altracker update Portfolio Completion Exam Unit 2 May/Jun 2022

Year: 13 Aut Spr Sum

Students’ starting point DIPLOMA
Unit 8 (C/W) Brought forward 2021/22-
collate/print

A Examine how effective recruitment and
selection contribute to business success B
Undertake a recruitment activity to
demonstrate the processes leading to a
successful job offer
C Reflect on the recruitment and selection
process and your individual performance

● Recruitment and selection
● Advertisement
● Relevant recruitment documents
● Employability skills
● SWOT analysis
● Personal skills audit

Unit 4 (C/W)
A Explore the role of an event organiser

DIPLOMA
Unit 5 (CW)
A Explore the international context for
business operations
B Investigate the international economic
environment in which business operates
C Investigate the external factors that
influence international businesses
D Investigate the cultural factors that
influence international businesses
E Examine the strategic and operational
approaches to developing international
trade.

Unit 17 (C/W)
A Examine the role of digital marketing
within the broader marketing mix
B Investigate the effectiveness of
existing digital marketing campaigns
C Develop a digital marketing campaign
for a selected product or brand.

Unit 5 (CW) continued
A Explore the international context for
business operations
B Investigate the international economic
environment in which business operates
C Investigate the external factors that
influence international businesses

Unit 17 (C/W) continued
A Examine the role of digital marketing
within the broader marketing mix
B Investigate the effectiveness of
existing digital marketing campaigns
C Develop a digital marketing campaign
for a selected product or brand.

https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2
https://docs.google.com/presentation/d/1iD-jGXX8xjSEtzjJ9dgN8JbFIZnYjY-D6Ew8dQ3SfuE/edit#slide=id.g1c449dd30b5_1_2


B Investigate the feasibility of a proposed
event
C Develop a detailed plan for a business
or social enterprise event

Unit 6 (Exam)
AO1 Demonstrate knowledge and
understanding of management and
leadership principles, concepts, key
terms, functions and theories
AO2 Apply knowledge and
understanding of management and
leadership issues to real-life business
scenarios
AO3 Analyse and evaluate management
information and data, demonstrating the
ability to interpret the potential impact
and influence on business effectiveness
in context
AO4 Be able to recommend
management and leadership proposals
in context with appropriate justification,
using a range of evidence to support
arguments

EXT CERT
Unit 3 (Exam)
Learning Aim A-E

AO1 Demonstrate knowledge and
understanding of business and personal
finance principles, concepts, key terms,
functions and theories.
AO2 Apply knowledge and
understanding of financial issues and
accounting processes to real-life
business and personal scenarios
AO3 Analyse business and personal
financial information and data,
demonstrating the ability to interpret the
potential impact and outcome in context
AO4 Evaluate how financial information
and data can be used, and interrelate, in
order to justify conclusions related to

.

EXT CERT
Unit 8 (C/W) (start)

A Examine how effective recruitment and
selection contribute to business success
B Undertake a recruitment activity to
demonstrate the processes leading to a
successful job offer
C Reflect on the recruitment and
selection process and your individual
performance.

EXT CERT
Unit 8 (C/W) (end)

A Examine how effective recruitment and
selection contribute to business success
B Undertake a recruitment activity to
demonstrate the processes leading to a
successful job offer
C Reflect on the recruitment and
selection process and your individual
performance.



business and personal finance

Big concepts to learn DIPLOMA

Unit 4 (C/W)
● The role of  an event organiser
● Feasibility
● Business plan
● social enterprise event
● Skills development

Unit 6 (Exam)
● Management
● Leadership
● Motivation
● Functions of management

EXT CERT

Unit 3 (Exam)
Principles of Personal Finance
management
Principles of Business Finance
management
Application to real life business
and personal scenarios
Analysis of Financial
information and data.
Evaluation of Financial
information and data, in order to
justify conclusions related to

●

DIPLOMA

Unit 5 (CW)
A: Explore the international context for
business operations A1 International
business

B: Investigate the international economic
environment in which business operates

C: Investigate the external factors that
influence international businesses

D: Investigate the cultural factors that
influence international businesses

E: Examine the strategic and operational
approaches to developing international
trade

Unit 17 (C/W)
A: Examine the role of digital marketing
within the broader marketing mix

B: Investigate the effectiveness of
existing digital marketing campaigns

C: Develop a digital marketing campaign
for a selected product or brand

EXT CERT
Unit 3
A Understand the importance of
managing personal finance

B Explore the personal finance sector

C Understand the purpose of accounting

DIPLOMA

Unit 5 (CW)
TBC in Summer Term

Unit 17 (C/W)
TBC in Summer Term

EXT CERT
TBC in Summer Term



D Select and evaluate different sources
of business finance

E Break-even and cash flow forecasts

F Complete statements of
comprehensive income and financial
position and
evaluate a business's performance

Hierarchy and sequence of
constellation knowledge
(what will be taught and when)
Include progress tasks

DIPLOMA

Unit 4 (C/W)

A: Explore the role of an event organiser
A1 Different tasks needed to be
completed by an event organiser
A2 Different skills needed by an effective
event organiser
A3 Common formats for skills audit
collection
Progress task - Marking & Feedback

B: Investigate the feasibility of a
proposed event
B1 Different types of event, and the
factors affecting success
B2 Feasibility measures and critical
success factors
Progress task - Marking & Feedback

C: Develop a detailed plan for a business
or social enterprise event
C1 Event planning and the use of
planning tools
C2 Factors to be considered, including
budgets, resources and contingency
planning
Progress task - Marking & Feedback

D: Stage and manage a business or
social enterprise event

DIPLOMA

Unit 5 (CW)

A: Explore the international context for
business operations A1 International
business
A2 Financing of international business
A3 Support for international business
Progress task - Marking & Feedback

B: Investigate the international economic
environment in which business operates
B1 Globalisation
B2 International trading blocs
B3 Barriers to international business
Progress task - Marking & Feedback

C: Investigate the external factors that
influence international businesses
C1 External influences
C2 International business support
systems
Progress task - Marking & Feedback

D: Investigate the cultural factors that
influence international businesses
D1 Cultural factors
D2 Impact of cultural factors

DIPLOMA

Unit 5 (CW) continued

A: Explore the international context for
business operations A1 International
business
A2 Financing of international business
A3 Support for international business
Progress task - Marking & Feedback

B: Investigate the international economic
environment in which business operates
B1 Globalisation
B2 International trading blocs
B3 Barriers to international business
Progress task - Marking & Feedback

C: Investigate the external factors that
influence international businesses
C1 External influences
C2 International business support
systems
Progress task - Marking & Feedback

D: Investigate the cultural factors that
influence international businesses
D1 Cultural factors
D2 Impact of cultural factors



D1 Management of the event
D2 Problem solving
E: Reflect on the running of the event
and evaluate own skills development
E1 Evaluation of the event
E2 Review of personal skills
development in the running of the event
Progress task - Marking & Feedback

Unit 6
A The definitions and functions of
management
A1 Definitions of management and
leadership
A2 Functions of management and
leadership
A3 Business culture
Progress task - Marking & Feedback

B Management and leadership styles
and skills
B1 Management and leadership styles
B2 Management and leadership skills
Progress task - Marking & Feedback

C Managing human resources
C1 Human resources (HR)
C2 Human resource planning
Progress task - Marking & Feedback

D Factors influencing management,
motivation and performance of the
workforce
D1 Motivation in the workplace
D2 Techniques to meet skills
requirements
D3 Training and development
D4 Performance appraisal
Progress task - Marking & Feedback

E Impact of change
E1 Managing change

Progress task - Marking & Feedback

E: Examine the strategic and operational
approaches to developing international
trade
E1 Strategies for operating
internationally
E2 Resource considerations
Progress task - Marking & Feedback

Unit 17 (C/W)

A: Examine the role of digital marketing
within the broader marketing mix
A1 Digital marketing in the marketing
function
A2 How the digital communication is
delivered
A3 Devices for displaying digital
communications
Progress task - Marking & Feedback

B: Investigate the effectiveness of
existing digital marketing campaigns
B1 Digital marketing objectives
B2 Digital strategies to meet target
objectives
B3 Return on investment compensation
models
B4 Benefits and concerns of online
advertising
Progress task - Marking & Feedback

C: Develop a digital marketing campaign
for a selected product or brand
C1 Marketing planning process
C2 Integration in the wider marketing
and promotional mix
Progress task - Marking & Feedback

EXT CERT

Unit 3 (Exam)- Jan 17th 2023

Progress task - Marking & Feedback

E: Examine the strategic and operational
approaches to developing international
trade
E1 Strategies for operating
internationally
E2 Resource considerations
Progress task - Marking & Feedback

Unit 17 (C/W) continued

A: Examine the role of digital marketing
within the broader marketing mix
A1 Digital marketing in the marketing
function
A2 How the digital communication is
delivered
A3 Devices for displaying digital
communications
Progress task - Marking & Feedback

B: Investigate the effectiveness of
existing digital marketing campaigns
B1 Digital marketing objectives
B2 Digital strategies to meet target
objectives
B3 Return on investment compensation
models
B4 Benefits and concerns of online
advertising
Progress task - Marking & Feedback

C: Develop a digital marketing campaign
for a selected product or brand
C1 Marketing planning process
C2 Integration in the wider marketing
and promotional mix
Progress task - Marking & Feedback

EXT CERT

C: Reflect on the recruitment and
selection process and your individual



Progress task - Marking & Feedback

F Quality management
F1 Quality standards
F2 Developing a quality culture
F3 The techniques and tools of quality
management
F4 The importance and benefits of
quality management
Progress task - Marking & Feedback

EXT CERT

Unit 3 (Exam)
A Understand the importance of
managing personal finance
A1 Functions and role of money
A2 Different ways to pay
A3 Current accounts
A4 Managing personal finance
B Explore the personal finance sector
B1 Features of financial institutions
B2 Communicating with customers
B3 Consumer protection in relation to
personal finance
B4 Information, guidance and advice
Progress task - Marking & Feedback
C Understand the purpose of accounting
C1 Purpose of accounting
C2 Types of income
C3 Types of expenditure
D Select and evaluate different sources
of business finance
D1 Sources of finance
E Break-even and cash flow forecasts
E1 Cash flow forecasts
E2 Break-even analysis
F Complete statements of
comprehensive income and financial
position and
evaluate a business's performance
F1 Statement of comprehensive income
F2 Statement of financial position
F3 Measuring profitability

Unit 8 (C/W)
A: Examine how effective recruitment
and selection contribute to business
success
A1 Recruitment of staff
A2 Recruitment and selection process
A3 Ethical and legal considerations in
the recruitment process
Progress task - Marking & Feedback

B: Undertake a recruitment activity to
demonstrate the processes leading to a
successful job offer
B1 Job applications
B2 Interviews and skills
Progress task - Marking & Feedback

performance
C1 Review and evaluation
C2 SWOT analysis and action plan
Progress task - Marking & Feedback



F4 Measuring liquidity
F5 Measuring efficiency
F6 Limitations of ratios
Progress task - Marking & Feedback

Adaptations for SEND -1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time

-1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time

-1-2-1 teacher support breaking down
concepts from concrete to abstract
-Exemplar / Practice  P, M, D answers
-Knowledge keywords per time

Opportunities to embed
Anti-racism

- Showcasing exploration of business
opportunities globally to include LEDC
- Showcasing people of colour/diversity
in positions of management

-Liaise with event planners of ethnic
minority backgrounds e.g ex student CW
-Nottinghill Carnival organisers

-Black people in the media/social media

Opportunities to embed
Anti-sexism

-Case studies of women in management - Black women in events -Women in the media/social media

Opportunities to challenge
Islamophobia or homophobia

-Highlighting Muslim entrepreneurs /
case studies e.g Dangote Enterprises
-Students able to choose LGBTQ+
business role models in research log
appendices

-LBTS5 Days opportunities including
continued highlighting of Muslin /
LQBTQ+ entrepreneurs

LBTS5 Days opportunities including
continued highlighting of Muslin /
LQBTQ+ entrepreneurs

Curriculum Consultants Diploma:
Tansim Uddin, Richard Silva & Jamie
Matthew

WWW:
● Students feel they are supported

through units by giving them
informative feedback and showing
them examples to help guide them

● Subject has relevant resources to
aide learning e.g. online textbook
and powerpoints uploaded regularly
on google classroom and the use of
task sheet when completing
coursework unit

● They find the use of repetition useful
when it comes to exam skills to help
remember and practise the skill
(BLT+2 System)

EBI:
● They would like more discussion

based lessons

Not reviewed this cycle TBC



● Would like to have exam structure
for non-traditional exams (Unit 2/6)
earlier

● Practise a walking talking mock

21.11.22
Jamie Matthews/ priority students

What do your teachers in business do to
support you to learn?

Resources/ powerpoints/ explanations/
practice exam questions/ use of mini
whiteboards to assess students

Which aspects of your business lessons
do you enjoy the most?

● The 5 seconds word game
● 60 seconds challenge activities to

help assess learning
● Coursework and independent work

What knowledge are you currently
studying in business  and how does this
link to what you have learned before?

● Aims and objectives linked back to
unit 1 and revisited in unit 6

● Writing/ exam technique (BLT+4)

What are the opportunities in business to
explore issues such as Anti-Racism and
Anti-Sexism?

Examples of leaders with different background
e.g race/ gender

What more could we do to support you to
learn?
Students to have more awareness of the
structure earlier on in the year for
non-traditional  exam units (2 and 6).
This could be done by giving more case
studies linked to the topic.

Action  points: use of more case studies

Cultural Capital/Careers/Cross
Curricular links / SMSC

-Accountants, managers from industry
(Ted talks), A day in the life of ….

-Virtual reviews events, Review uni
courses/careers relating to event
planning/links to Unit 3 Finance

-BBC/Prime/Instagram
-Links to BTEC Media



Academic Reading Unit 6: tutor2u case studies
Times 100 Case studies:
https://globalgeek.ca/wp-content/uploads
/2021/03/The-Times-100-Business-Case-
Studies.pdf

Students end point
(inc. assessment focus Aut 2 &
Sum 2)

Unit 6 Management Exam Jan 2022
Unit 2 Developing a Marketing Campaign
Jan 2022

External Verification SV- C/W units
(Sampling)

Portfolio Evidence/ Final Grade for C/W
units
Resit Unit 6 (Independent study)

https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf
https://globalgeek.ca/wp-content/uploads/2021/03/The-Times-100-Business-Case-Studies.pdf

